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Career Street ECTS Foundation Board Meeting Report 
February 25, 2016 

 
1. Data report 

a. Number of Businesses (101 last month) 104 
b. Number of Experiences (120 last month) 122 
c. Number of Matches (153 last month) 153 
d. Number of Students (9,316 last month) 9,377 
e. Other Data, Year 2 

i. Top 5 participating employers offering experiences: 
1. Edinboro U, 13 approved/4 currently open 
2. Erie Insurance, 15 approved/7 currently open 
3. Mercyhurst U, 11 approved/9 currently open 
4. OVR, 9 approved/7 currently open 
5. Erie Times News, 8 approved/3 open 

ii. Employers hosting the most students 
1. Curtze – 983 students 
2. Erie Times – 415 students 
3. Erie Insurance – 347 students 

iii. Top 3 Schools by student numbers 
1. Girard School District - 1,262 students 
2. Wattsburg Area School District – 1,227 
3. Erie School District – 1,001 
4. All Districts (Calculated Student Experiences by School District) 

2. How to deepen school usage 
a. Continued outreach 

1. Working on Middle School interaction 
b. Also working on contact with employers to offer more experiences 

3. How to deepen Business Usage 
a. Meeting with Erie Together Career Street Task Force regarding assistance in the area 

i. Identifying need for more boots on the ground/how to help 
4. Speaking Engagements 

a. None 
5. Other projects 

a. Educator in the Workplace  
i. Still in planning stages 

b. Trolley Tour for 7th Grade History Teachers 

http://www.ects.org/assets/Documents/Board/Agendas-Minutes/FOUNDATION-2015-2016/February-2016/Calculated-Student-Experiences-by-School-District-FEb-2016.pdf�


i. March 15 
6. Sustainability 

a. Plan to work with Dale McBrier for some other fundraising ideas 
b. Dale and Lynn McBrier donated $1,500 toward Career Street with a promise of another 

$1,000 by the end of the fiscal year 
 
 
New Testimony from Harborcreek School District: 
“Two talented artists from Harbor Creek High School toured Creative Imprints today.  We could not be 
more pleased with the experience.  After viewing some pieces Creative Imprints produced, we were 
given a tour of the production facility.  The students viewed the working presses, the dye stations, the 
embroidery unit, and the packaging and shipping department.  We spent over half our time working 
directly with the graphic artists on staff.  They were pleasant, helpful, and related to the students very 
well.  Thank you for making this experience available to students.  We give this experience an A+.” 
 
Elaine LaFuria 
Gifted Support Teacher 
Harbor Creek School District 
 


