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Schools and businesses face a shared challenge — preparing students for the
work force of the future. Schools are struggling to improve student outcomes,
while businesses struggle to find capable and qualified employees. Recently, the
Business Magazine sat down with Jennifer Nygaard Pontzer, executive director
of Career Street, to learn about the new career exploration initiative, and the
necessity for employers, educators and students to work together to develop a
well-prepared work force.

What is Career Street and how is it different from other business-education
partnerships?

Career Street is Erie County's newest and most promising initiative to bring local employers,
educators and nonprofit organizations together around a common goal — exposing youth
throughout Erie County to a wide variety of careers that exist in Erie County businesses. Through
a variety of programs and services, Career Street will ensure youth and schools see the career
opportunities in the local community. CareerStreetErie.org is where it all begins. Career Street
also has the ability to promote and fund career experiences. There is a strong focus on promoting
interaction amongst the participants that will generate stronger connections between educators,
employers and nonprofits.

How did the program come about?

Over the last few years, Erie Together had community discussions about the growing disconnect
between local business and education. The discussions indicated local employers were not finding
applicants for the jobs they offered, and local educators were looking for ways to improve their
connection with the business community. Through a grant provided by the Erie Community
Foundation, a career exploration leadership team was established to research how the problem
could be resolved. The team’s recommendation was to establish an entity that would assist
businesses, nonprofit organizations and educators to work together to offer career exploration
experiences for all youth in the county.

What is the goal of Career Street?
The ‘micro’ goal for Career Street is to provide a variety of quality career exploration opportunities
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to all youth in Erie County. Ideally, by the time the student has finished eighth grade, they will
have experienced three or more career exploration opportunities. The ‘macro’ goal for Career
Street is to help employers find qualified employees.
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How will the program be executed?

Career Street was launched on February 24 with the rollout of the website and my appointment
as executive director. The marketing push continues as we encourage local employers and
nonprofit organizations to become involved. All of the public school districts in Erie County, as
well as the Catholic Diocese are already financially committed and partnered with Career Street.
Besides funding from the school districts, we are grateful to the Erie Community Foundation, the
United Way of Erie County, and the Workforce Investment Board for their financial support.
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How will you measure the success of the program?

Erie Together and Career Street sponsor an annual 8th Grade Career Readliness Survey. The survey
measures the number and type of career exploration experiences of eighth-graders in Erie County.
It alsq measures other career r{?adiness characteristics of thg students. As mentioned earlier, the commiity office ranager of ERIEEANK'
goal is to have 80 percent of eighth-graders throughout Erie County have three or more career Harborcreek Office. For full story, see page 12.
exploration experiences. e -
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Career Street also will focus on other measures, including: the number of businesses

registering with Career Street, the number of experiences they offer, the number of matches
made between schools and businesses on those experiences, the number of students reached,
and, of course, the customer's satisfaction with all of Career Street's services, for both employers
and participants.
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How can employers get involved?

Itis very easy to get involved. Merely go to our website, www. CareerStreetErie.org, and register.
Registering is quick and simple. Once the employer’s registration is approved by Career Street
staff, they can create experiences on the website. They should then be ready to accept matches
for their experiences from schools, guidance counselors, and teachers. For Career Street to be
successful, everyone, schools and employers alike, must be engaged.
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What is the best way to learn more about Career Street?

You can learn a lot by visiting the website www. CareerStreetErie.org. Anyone is welcome to
contact me directly at 814/520-8376, and I'll gladly explain the program and how they can best
be involved. ¥
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